
2024 Senate TV 
Advertising

How effective was linear TV for 
reaching swing voters in each 
state?



TV by the numbers

• In the seven swing states, between 9/1 – 11/5, both sides totaled $848M spent on 
Broadcast and Cable for Senate races. †

• The Republican campaigns and supporting PACs spent $438M on linear TV while the 
Democrat campaigns and supporting PACs spent $410M (6% ↓). †

• Republicans delivered 1.11B linear TV impressions to swing voters in the seven states 
while Democrats delivered 1.2B (8% ↑) impressions to swing voters.

• OH was the top target state in terms of frequency - 55% of swing voters were reached 
with an average frequency of 610 (65 ads per week)

• In three states, linear TV advertising from both sides reached less than half of swing 
voters – AZ, MT, NV.

• Additional Context: When 1st party targeted streaming is added into the mix, 89% of 
swing voters are reachable.

† Per AdImpact Delta
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Note: Data reflects broadcast and cable purchased by all US Presidential advertisers (candidate & PAC) between 9/1/24 – 11/5/24

Overall Recap – Senate TV Impressions to 
Swing Voters



Note: Data reflects broadcast and cable purchased by all US Presidential advertisers (candidate & PAC) between 9/1/24 – 11/5/24
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The biggest raw gap in 
frequency came in AZ, 

where DEMs delivered an 
average of 94 more TV ads 

to each swing voter (9
more per week)

Overall Recap – Senate TV Reach and 
Frequency to Swing Voters



Note: Data reflects broadcast and cable purchased by all US Presidential advertisers (candidate & PAC) between 9/1/24 – 11/5/24

Overall Recap – Senate TV Exclusive Reach to 
Swing Voters
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There was almost no 
exclusive reach gained by 
either party. And in some 
states, over 50% of swing 
voters were not reached 

via linear TV ads.



Arizona – Cumulative TV Performance

Note: Data reflects broadcast and cable purchased by all AZ Senate advertisers (candidate & PAC) between 9/1/24 – 11/5/24

Republican Ads Democrat Ads



Arizona – Weekly TV Performance

Note: Data reflects broadcast and cable purchased by all AZ Senate advertisers (candidate & PAC) between 9/1/24 – 11/5/24

Republican Ads Democrat Ads



Arizona – Market TV Performance

Note: Data reflects broadcast and cable purchased by all AZ Senate advertisers (candidate & PAC) between 9/1/24 – 11/5/24

Republican Ads Democrat Ads



Michigan – Cumulative TV Performance

Note: Data reflects broadcast and cable purchased by all MI Senate advertisers (candidate & PAC) between 9/1/24 – 11/5/24

Republican Ads Democrat Ads



Michigan – Weekly TV Performance

Note: Data reflects broadcast and cable purchased by all MI Senate advertisers (candidate & PAC) between 9/1/24 – 11/5/24

Republican Ads Democrat Ads



Michigan – Market TV Performance

Note: Data reflects broadcast and cable purchased by all MI Senate advertisers (candidate & PAC) between 9/1/24 – 11/5/24

Republican Ads Democrat Ads



Montana – Cumulative TV Performance

Note: Data reflects broadcast and cable purchased by all MT Senate advertisers (candidate & PAC) between 9/1/24 – 11/5/24

Republican Ads Democrat Ads



Montana – Weekly TV Performance

Note: Data reflects broadcast and cable purchased by all MT Senate advertisers (candidate & PAC) between 9/1/24 – 11/5/24

Republican Ads Democrat Ads



Montana – Market TV Performance

Note: Data reflects broadcast and cable purchased by all MT Senate advertisers (candidate & PAC) between 9/1/24 – 11/5/24

Republican Ads Democrat Ads



Nevada – Cumulative TV Performance

Note: Data reflects broadcast and cable purchased by all NV Senate advertisers (candidate & PAC) between 9/1/24 – 11/5/24

Republican Ads Democrat Ads



Nevada – Weekly TV Performance

Note: Data reflects broadcast and cable purchased by all NV Senate advertisers (candidate & PAC) between 9/1/24 – 11/5/24

Republican Ads Democrat Ads



Nevada – Market TV Performance

Note: Data reflects broadcast and cable purchased by all NV Senate advertisers (candidate & PAC) between 9/1/24 – 11/5/24

Republican Ads Democrat Ads



Ohio – Cumulative TV Performance

Note: Data reflects broadcast and cable purchased by all OH Senate advertisers (candidate & PAC) between 9/1/24 – 11/5/24

Republican Ads Democrat Ads



Ohio – Weekly TV Performance

Note: Data reflects broadcast and cable purchased by all OH Senate advertisers (candidate & PAC) between 9/1/24 – 11/5/24

Republican Ads Democrat Ads



Ohio – Market TV Performance

Note: Data reflects broadcast and cable purchased by all OH Senate advertisers (candidate & PAC) between 9/1/24 – 11/5/24

Republican Ads Democrat Ads



Pennsylvania – Cumulative TV Performance

Note: Data reflects broadcast and cable purchased by all PA Senate advertisers (candidate & PAC) between 9/1/24 – 11/5/24

Republican Ads Democrat Ads



Pennsylvania – Weekly TV Performance

Note: Data reflects broadcast and cable purchased by all PA Senate advertisers (candidate & PAC) between 9/1/24 – 11/5/24

Republican Ads Democrat Ads



Pennsylvania – Market TV Performance

Note: Data reflects broadcast and cable purchased by all PA Senate advertisers (candidate & PAC) between 9/1/24 – 11/5/24

Republican Ads Democrat Ads



Wisconsin – Cumulative TV Performance

Note: Data reflects broadcast and cable purchased by all WI Senate advertisers (candidate & PAC) between 9/1/24 – 11/5/24

Republican Ads Democrat Ads



Wisconsin – Weekly TV Performance

Note: Data reflects broadcast and cable purchased by all WI Senate advertisers (candidate & PAC) between 9/1/24 – 11/5/24

Republican Ads Democrat Ads



Wisconsin – Market TV Performance

Note: Data reflects broadcast and cable purchased by all WI Senate advertisers (candidate & PAC) between 9/1/24 – 11/5/24

Republican Ads Democrat Ads
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