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2024 Senate TV

Advertising

How effective was linear TV for
reaching swing voters in each
state?




MEDIA

m CROSS SCREEN

TV by the numbers

 [n the seven swing states, between 9/1 - 11/5, both sides totaled $848M spent on
Broadcast and Cable for Senate races. t

» The Republican campaigns and supporting PACs spent $438M on linear TV while the
Democrat campaigns and supporting PACs spent $410M (6% |).

* Republicans delivered 1.11B linear TV impressions to swing voters in the seven states
while Democrats delivered 1.2B (8% 1) impressions to swing voters.

« OH was the top target state in terms of frequency - 55% of swing voters were reached
with an average frequency of 610 (65 ads per week)

* [n three states, linear TV advertising from both sides reached less than half of swing
voters - AZ, M1, NV.

« Additional Context: When 1t party targeted streaming is added into the mix, 89% of

swing voters are reachable. 16.6M
45.6\V

| 26.3M <l
24.4M 25.1M 24.8M

t Per Adimpact Delta 1.9M



Overall Recap — Senate TV Impressions to m CROSS SCREEN
Swing Voters

Total
4 DEMs delivered 8%\
more TV impressions
1.11B to swing voters
across the 7 swing
states

W/ /
K

14%1
374.0M

19%1
311.9M

262.7M
999%1
86.4M 16%7
12%1 56.7M
43 5M
29 = 32 2 . =

B DEM Impressions B GOP Impressions

328.3M

3%1
199%1

190.1M 195.4M 201.2M

I ) I I
PA WI

OH

Note: Data reflects broadcast and cable purchased by all US Presidential advertisers (candidate & PAC) between 9/1/24 - 11/5/24



Overall Recap — Senate TV Reach and m CROSS SCREEN
Frequency to Swing Voters

324
The biggest raw gap in \ o
frequency came in AZ,
where DEMs delivered an 286
average of 94 more TV ads
to each swing voter (9
more per week) /
@/ 228 224
196 o 58% 58% 198

55%  55% 54% 8 54%

9

0
& >-% gp 24% 204

A5% 46% 46%

AZ Ml MT NV OH PA W]
B DEM Reach% B GOPReach% ©DEMAvgFreq € GOP Avg Freq

Note: Data reflects broadcast and cable purchased by all US Presidential advertisers (candidate & PAC) between 9/1/24 - 11/5/24



Overall Recap — Senate TV Exclusive Reach to m CROSS SCREEN
Swing Voters

AZ 55%
M 45%
MT 54% 4 I

There was almost no
exclusive reach gained by
either party. And in some
states, over 50% of swing
voters were not reached

via linear TV ads.

N2 1% 45% 54% L\/ /

n /
OH 49%
PA 41%
W] 47%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

B Dem Ads Only mBoth B GOP Ads Only Unreached

Note: Data reflects broadcast and cable purchased by all US Presidential advertisers (candidate & PAC) between 9/1/24 - 11/5/24



Arizona - Cumulative TV Performance CROSS SCREEN

MEDIA

979,616 AZ Senate 2024 AZ 2024 swing Voters ~ 9/1/2024 - 11/5/2024

Target Audience .
Target Audience HHs Race Geography Flight Dates

Republican Ads Democrat Ads

43% 102 43,521,506 45% 196 86,449,464

Reach Frequency Impressions Reach Frequency Impressions
Cumulative Reach Cumulative Frequency
@ Republican Ads ® Democrat Ads @ Republican Ads @ Democrat Ads

42%  43% : 43%——43%—43%
419  42% Ao %1% 2% ——42%—42%

39 ;0 0

3%
/
Sep1,2024 Sep 8,2024 Sep 15,2024 Sep 22,2024 Sep 29,2024 Oct6,2024 Oct13,2024 Oct 20,2024 Oct 27,2024 Nov 3, 2024 Sep1,2024 Sep 8,2024 Sep 15,2024 Sep 22,2024 Sep 29,2024 Oct6,2024 Oct 13,2024 Oct 20,2024 Oct 27,2024 Nov 3, 2024
Cumulative Impressions Exclusive and Overlapping Reach by Party

@ Republican Ads ® Democrat Ads

84.9M

@® Democrat only
Not Reached
® Overlap

@ Republican only 54.74%

Sep1,2024 Sep8,2024 Sep 15,2024 Sep 22,2024 Sep 29,2024 Oct6, 2024 Oct 13,2024 Oct 20,2024 Oct 27,2024 Nov 3, 2024

Note: Data reflects broadcast and cable purchased by all AZ Senate advertisers (candidate & PAC) between 9/1/24 - 11/5/24



Arizona — Weekly TV Performance CROSS SCREEN

MEDIA

979,616 AZ Senate 2024 AZ 2024 swing Voters ~ 9/1/2024 - 11/5/2024

Target Audience .
Target Audience HHs Race Geography Flight Dates

Republican Ads Democrat Ads

43% 102 43,521,506 45% 196 86,449,464

Reach Frequency Impressions Reach Frequency Impressions

Weekly Reach Weekly Frequency

@ Republican Ads ® Democrat Ads @ Republican Ads @ Democrat Ads

0,
36% 36% —_— 36% 36% 36% 36% 35% 30
32% S5 29 55 29
31% 31% 32% 31% 31% =
29% 30% 26 26
22% 19
18% 15 16 16
14
10
10%
3% 2 2
Sep 2, 2024 Sep 9, 2024 Sep 23, 2024 Oct 7, 2024 Oct 14, 2024 Oct 28, 2024 Sep 2, 2024 Sep 9, 2024 Sep 23, 2024 Oct 7, 2024 Oct 14, 2024 Oct 28, 2024

Weekly Impressions Actual vs Potential Reach

@ Republican Ads ® Democrat Ads @ Potential Reach @ Actual Reach

10.8M
10.3M 10.2M
&N 9.9M 49%
9.1M 9.0M
8.4M Democrat
7.3M
6.0M 6.3M
5.0M 4.8M
45M 4.8M
4.0M 3.8M 459
3.0M
Republican
1.3M
—T
Sep 2, 2024 Sep 9, 2024 Sep 23, 2024 Oct 7, 2024 Oct 14, 2024 Oct 28, 2024

Note: Data reflects broadcast and cable purchased by all AZ Senate advertisers (candidate & PAC) between 9/1/24 - 11/5/24



Arizona — Market TV Performance

979.616 AZ Senate 2024

Target Audience HHs Race

Republican Ads

43% 102

Reach Frequency

43,521,506

Impressions

Reach by Market
@ Republican Ads ® Democrat Ads

56%

45%

44% 44%

42%

4% 5%

Albuquerque-Santa Fe

Yuma-El Centro

Phoenix (Prescott) Tucson (Sierra Vista)

Impressions by Market
@ Republican Ads ® Democrat Ads

74.2M

11.7M
6.0M
39.8k 528.8k

441.4 860.57

Albuquerque-Santa Fe

Tucson (Sierra Vista) Yuma-El Centro

Phoenix (Prescott)

Note: Data reflects broadcast and cable purchased by all AZ Senate advertisers (candidate & PAC) between 9/1/24 - 11/5/24

AZ

Geography
Reach
Frequency by Market

@ Republican Ads ® Democrat Ads

3 4

e —————————
Albuquerque-Santa Fe

2024 Swing Voters

Target Audience

CROSS SCREEN

MEDIA

9/1/2024 - 11/5/2024

Flight Dates

Democrat Ads

196

Frequency

86,449,464

Impressions

21

158

45

.

Phoenix (Prescott) Tucson (Sierra Vista) Yuma-El Centro



Michigan — Cumulative TV Performance CROSS SCREEN

MEDIA

3,132,273 M| Senate 2024 MI 2024 swing Voters ~ 9/1/2024 - 11/5/2024

Target Audience .
Target Audience HHs Race Geography Flight Dates

Republican Ads Democrat Ads

54% 155 262,706,240 55% 182 311,868,954

Reach Frequency Impressions Reach Frequency Impressions
Cumulative Reach Cumulative Frequency
@ Republican Ads ® Democrat Ads @ Republican Ads @ Democrat Ads

54%
5205 52%  53% _ 53% 546 a2+ 182

—

a0 51%  52% 5oy S1%
48% /48%"’"48%
sy 46%

ﬂ/ 4
42%

12%
!
Sep1,2024 Sep 8,2024 Sep 15,2024 Sep 22,2024 Sep 29,2024 Oct6,2024 Oct13,2024 Oct 20,2024 Oct 27,2024 Nov 3, 2024 Sep1,2024 Sep 8,2024 Sep 15,2024 Sep 22,2024 Sep 29,2024 Oct6,2024 Oct 13,2024 Oct 20,2024 Oct 27,2024 Nov 3, 2024
Cumulative Impressions Exclusive and Overlapping Reach by Party

@ Republican Ads ® Democrat Ads

299.7M.

265.7M

@® Democrat only
Not Reached

® Overlap

@ Republican only

44.75%

Sep 11,2024 Sep8,2024 Sep 15,2024 Sep 22,2024 Sep 29,2024 Oct6, 2024 Oct 13,2024 Oct 20, 2024 Oct 27,2024 Nov 3, 2024

Note: Data reflects broadcast and cable purchased by all Ml Senate advertisers (candidate & PAC) between 9/1/24 - 11/5/24



Michigan — Weekly TV Performance CROSS SCREEN

MEDIA

3,132,273 M| Senate 2024 MI 2024 swing Voters ~ 9/1/2024 - 11/5/2024

Target Audience .
Target Audience HHs Race Geography Flight Dates

Republican Ads Democrat Ads

54% 155 262,706,240 55% 182 311,868,954

Reach Frequency Impressions Reach Frequency Impressions
Weekly Reach Weekly Frequency
@ Republican Ads ® Democrat Ads @ Republican Ads @ Democrat Ads

42% 4% i, 44% 439 43% 43% 43% 44%
40%
9 39%
ik 38%
24
32%
17
14
12
12%
3 2
Sep 2, 2024 Sep 9, 2024 Sep 23, 2024 Oct 7, 2024 Oct 14, 2024 Oct 28, 2024 Sep 2, 2024 Sep 9, 2024 Sep 23, 2024 Oct 7, 2024 Oct 14, 2024 Oct 28, 2024
Weekly Impressions Actual vs Potential Reach
@ Republican Ads ® Democrat Ads @ Potential Reach @ Actual Reach
47.8M
42.2M
40.7M 62%
38.9M
34.8M 35.8M Democrat
32.8M 32.3M
30.7M 30.4M 30.5M
28.3M
23.3M
19.8M
17.0M 17.9M
62%
12.5M
Republican

1.0M

[ E—

Sep 2,2024 Sep 9, 2024 Sep 23, 2024 Oct 7, 2024 Oct 14, 2024 Oct 28, 2024

Note: Data reflects broadcast and cable purchased by all Ml Senate advertisers (candidate & PAC) between 9/1/24 - 11/5/24



Michigan — Market TV Performance CROSS SCREEN

MEDIA

3,132,273 M| Senate 2024 MI 2024 swing Voters  9/1/2024 - 11/5/2024

Target Audience .
Target Audience HHs Race Geography Flight Dates

Republican Ads Democrat Ads

54% 155 262,706,240 55% 182 311,868,954

Reach Frequency Impressions Reach Frequency Impressions
Reach by Market Frequency by Market
@ Republican Ads ® Democrat Ads @ Republican Ads ® Democrat Ads
249
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Impressions by Market
@ Republican Ads ® Democrat Ads
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Note: Data reflects broadcast and cable purchased by all Ml Senate advertisers (candidate & PAC) between 9/1/24 - 11/5/24



Montana — Cumulative TV Performance CROSS SCREEN

MEDIA

308,535 MT Senate 2024 MT 2024 swingVoters ~ 9/1/2024 - 11/5/2024

Target Audience .
Target Audience HHs Race Geography Flight Dates

Republican Ads Democrat Ads

46% 228 32,589,304 46% 204 29,223,184

Reach Frequency Impressions Reach Frequency Impressions
Cumulative Reach Cumulative Frequency
@ Republican Ads ® Democrat Ads @ Republican Ads @ Democrat Ads

gy 45%  45%  46%  46%  46%  46%  46%  46%  46%  46%
0

43%  44% 222
42%
40%
34%
28%
15%
Sep1,2024 Sep 8,2024 Sep 15,2024 Sep 22,2024 Sep 29,2024 Oct6,2024 Oct13,2024 Oct 20,2024 Oct 27,2024 Nov 3, 2024 Sep1,2024 Sep 8,2024 Sep 15,2024 Sep 22,2024 Sep 29,2024 Oct6,2024 Oct 13,2024 Oct 20,2024 Oct 27,2024 Nov 3, 2024
Cumulative Impressions Exclusive and Overlapping Reach by Party

@ Republican Ads ® Democrat Ads

32.6M

Not Reached
® Overlap
® oOther

46.30%
53.40%

Sep 11,2024 Sep8,2024 Sep 15,2024 Sep 22,2024 Sep 29,2024 Oct6,2024 Oct 13,2024 Oct 20,2024 Oct 27,2024 Nov 3, 2024

Note: Data reflects broadcast and cable purchased by all MT Senate advertisers (candidate & PAC) between 9/1/24 - 11/5/24



Montana — Weekly TV Performance CROSS SCREEN

MEDIA

308,535 MT Senate 2024 MT 2024 swingVoters ~ 9/1/2024 - 11/5/2024

Target Audience .
Target Audience HHs Race Geography Flight Dates

Republican Ads Democrat Ads

46% 228 32,589,304 46% 204 29,223,184

Reach Frequency Impressions Reach Frequency Impressions
Weekly Reach Weekly Frequency
@ Republican Ads ® Democrat Ads @ Republican Ads @ Democrat Ads

38% 9 9
6% 35% — _— 35% 35% 35%
34%
41
37
34
33
32 32 32
31
— 29 - 30 29 30
26 55 26
15% 20 20
1
6 5
Sep 2, 2024 Sep 9, 2024 Sep 23, 2024 Oct 7, 2024 Oct 14, 2024 Oct 28, 2024 Sep 2, 2024 Sep 9, 2024 Sep 23, 2024 Oct 7, 2024 Oct 14, 2024 Oct 28, 2024
Weekly Impressions Actual vs Potential Reach
@ Republican Ads ® Democrat Ads @ Potential Reach @ Actual Reach
4.7M
4.0M 51%
3.7M
3.5M —_— 3.6M 3.6M Democrat
3.3M - '
32N 3.1M
2.9M 2.9M
2.7M
> M 2.3M
51%
1.1M Republican
265.6k
Sep 2, 2024 Sep 9, 2024 Sep 23, 2024 Oct 7, 2024 Oct 14, 2024 Oct 28, 2024

Note: Data reflects broadcast and cable purchased by all MT Senate advertisers (candidate & PAC) between 9/1/24 - 11/5/24



Montana — Market TV Performance

308,535

Target Audience HHs Race

Republican Ads

46% 228

Reach Frequency
Reach by Market
@ Republican Ads ® Democrat Ads
50% 50%
49% 49% 48%  48% 49% 49%
45% 45%
37%
6%
Billings Butte-Bozeman Glendive Great Falls Helena Missoula Rapid City
Impressions by Market
@ Republican Ads ® Democrat Ads
14.8M
6.4m 6.6M
330 4.9M
1.9M 1.7m
Billings Butte-Bozeman Glendive Great Falls Helena Missoula Rapid City

Note: Data reflects broadcast and cable purchased by all MT Senate advertisers (candidate & PAC) between 9/1/24 - 11/5/24

MT Senate 2024

32,589,304

Impressions

CROSS SCREEN

MEDIA

MT 9/1/2024 - 11/5/2024

2024 Swing Voters

Target Audience

Geography Flight Dates
46% 204 29,223,184
Reach Frequency Impressions
Frequency by Market
@ Republican Ads ® Democrat Ads
304
196 202 200 192
170
1% 4 4 1
_ —
Spokane Billings Butte-Bozeman Glendive Great Falls Helena Missoula Rapid City Spokane
170
Spokane



Nevada — Cumulative TV Performance CROSS SCREEN

MEDIA

548,998 NV Senate 2024 NV 2024 swingVoters ~ 9/1/2024 - 11/5/2024

Target Audience .
Target Audience HHs Race Geography Flight Dates

Republican Ads Democrat Ads

45% 163 40,379,224 46% 224 56,707,244

Reach Frequency Impressions Reach Frequency Impressions
Cumulative Reach Cumulative Frequency
@ Republican Ads ® Democrat Ads @ Republican Ads @ Democrat Ads
9 45%  45%  45% 224
A3ve_43% 4% 44% 0%
42% a19%—42%
_——40% 0
39% 3% 39%
9%
/
Sep1,2024 Sep8,2024 Sep 15,2024 Sep 22,2024 Sep 29,2024 Oct6,2024 Oct 13,2024 Oct 20,2024 Oct 27,2024 Nov 3, 2024 Sep1,2024 Sep 8,2024 Sep 15,2024 Sep 22,2024 Sep 29,2024 Oct6,2024 Oct 13,2024 Oct 20,2024 Oct 27,2024 Nov 3, 2024
Cumulative Impressions Exclusive and Overlapping Reach by Party

@ Republican Ads ® Democrat Ads

54.1M-

47.5M

@® Democrat only
Not Reached
® Overlap

@ Republican only 53.67%

Sep1,2024 Sep8,2024 Sep 15,2024 Sep 22,2024 Sep 29,2024 Oct6,2024 Oct 13,2024 Oct 20,2024 Oct 27,2024 Nov 3, 2024

Note: Data reflects broadcast and cable purchased by all NV Senate advertisers (candidate & PAC) between 9/1/24 - 11/5/24



Nevada — Weekly TV Performance CROSS SCREEN

MEDIA

548,998 NV Senate 2024 NV 2024 swingVoters ~ 9/1/2024 - 11/5/2024

Target Audience .
Target Audience HHs Race Geography Flight Dates

Republican Ads Democrat Ads

45% 163 40,379,224 46% 224 56,707,244

Reach Frequency Impressions Reach Frequency Impressions
Weekly Reach Weekly Frequency
@ Republican Ads ® Democrat Ads @ Republican Ads @ Democrat Ads

36% 36% 37% 37% 37% 37% 366 s 37% .
35%
34%
33% 3204 33% 41
31% : 39
27% - 33
31
30
26
24 25 25
20
19 -
13% 16
14 - 15 14 14
9%
3. .3
Sep 2, 2024 Sep 9, 2024 Sep 23, 2024 Oct 7, 2024 Oct 14, 2024 Oct 28, 2024 Sep 2, 2024 Sep 9, 2024 Sep 23, 2024 Oct 7, 2024 Oct 14, 2024 Oct 28, 2024
Weekly Impressions Actual vs Potential Reach
@ Republican Ads ® Democrat Ads ® Potential Reach @ Actual Reach
9.3M
8.3M
8.0M 52%
7.1M Democrat
6.4M 6.5M
5.8M
4.9M 5.0M 5.0M 5.1M
4.0M
3.7M
3.0M SEil 52%
2.6M 2.6M :
2.3M 2.3M 2.1M Republican
133.8k
)

Sep 2, 2024 Sep 9, 2024 Sep 23, 2024 Oct 7, 2024 Oct 14, 2024 Oct 28, 2024

Note: Data reflects broadcast and cable purchased by all NV Senate advertisers (candidate & PAC) between 9/1/24 - 11/5/24



MEDIA

Nevada — Market TV Performance m CROSS SCREEN

548,998 NV Senate 2024 NV 2024 swingVoters  9/1/2024 - 11/5/2024

Target Audience .
Target Audience HHs Race Geography Flight Dates

Republican Ads Democrat Ads

45% 163 40,379,224 46% 224 56,707,244

Reach Frequency Impressions Reach Frequency Impressions
Reach by Market Frequency by Market
@ Republican Ads ® Democra t Ads @ Republican Ads ® Democra t Ads
238
51% 52%

45% 46%
177

9%

. [

Salt Lake City

3 6
FE——
Salt Lake City

Las Vegas

Impressions by Market
@ Republican Ads ® Democra t Ads

45.0M

11.7M

580.78 4.8k
Las Vegas Reno Salt Lake City

Note: Data reflects broadcast and cable purchased by all NV Senate advertisers (candidate & PAC) between 9/1/24 - 11/5/24



Ohio — Cumulative TV Performance CROSS SCREEN

MEDIA

2,095 271 OH Senate 2024 OH 2024 swingVoters ~ 9/1/2024 - 11/5/2024

Target Audience .
Target Audience HHs Race Geography Flight Dates

Republican Ads Democrat Ads

55% 324 373,960,695 55% 286 328,298,445

Reach Frequency Impressions Reach Frequency Impressions
Cumulative Reach Cumulative Frequency
@ Republican Ads ® Democrat Ads @ Republican Ads @ Democrat Ads
0, 0,
5306 53% 53% 54%  54% 550 55% 55% 55% 55%  55% 314
4
47%
40%
30%
20%
!
Sep1,2024 Sep8,2024 Sep 15,2024 Sep 22,2024 Sep 29,2024 Oct6,2024 Oct 13,2024 Oct 20,2024 Oct 27,2024 Nov 3, 2024 Sep1,2024 Sep 8,2024 Sep 15,2024 Sep 22,2024 Sep 29,2024 Oct6,2024 Oct 13,2024 Oct 20,2024 Oct 27,2024 Nov 3, 2024
Cumulative Impressions Exclusive and Overlapping Reach by Party

@ Republican Ads ® Democrat Ads

Not Reached
® Overlap
® oOther

Sep1,2024 Sep8,2024 Sep 15,2024 Sep 22,2024 Sep 29,2024 Oct6,2024 Oct 13,2024 Oct 20,2024 Oct 27,2024 Nov 3, 2024

Note: Data reflects broadcast and cable purchased by all OH Senate advertisers (candidate & PAC) between 9/1/24 - 11/5/24



Ohio — Weekly TV Performance CROSS SCREEN

MEDIA

2,095 271 OH Senate 2024 OH 2024 swingVoters ~ 9/1/2024 - 11/5/2024

Target Audience .
Target Audience HHs Race Geography Flight Dates

Republican Ads Democrat Ads

55% 324 373,960,695 55% 286 328,298,445

Reach Frequency Impressions Reach Frequency Impressions
Weekly Reach Weekly Frequency
@ Republican Ads ® Democrat Ads @ Republican Ads @ Democrat Ads
57
45% 45% 44% 45% 44% 44% 44%
42% 52
42% 42%
41 42
29% 36
27
20% 23
19
13% 16
7
0
Sep 2, 2024 Sep 9, 2024 Sep 23, 2024 Oct 7, 2024 Oct 14, 2024 Oct 28, 2024 Sep 2,2024 Sep 9, 2024 Sep 23, 2024 Oct 7, 2024 Oct 14, 2024 Oct 28, 2024
Weekly Impressions Actual vs Potential Reach
@ Republican Ads ® Democrat Ads @ Potential Reach @ Actual Reach

53.0M
47.6M 48.0M 61%
45.6M
Democrat
40.8M 41.0M 40.5M
38.4M 38.7M 38.4M
36.0M
23.6M
20.6M
61%
16.6M
11.3M Republican
2.8M
|
Sep 2, 2024 Sep 9, 2024 Sep 23, 2024 Oct 7, 2024 Oct 14, 2024 Oct 28, 2024

Note: Data reflects broadcast and cable purchased by all OH Senate advertisers (candidate & PAC) between 9/1/24 - 11/5/24



Ohio — Market TV Performance

2,095,271

Target Audience HHs

Republican Ads

55% 324

Reach Frequency

Reach by Market
@ Republican Ads ® Democrat Ads

59%

56% 55%
520 54% 54%
I I I |

o‘b"\ ,@ & V@Q ,o

® ° & .
6;?
S
A
40
00
Impressions by Market
@ Republican Ads ® Democrat Ads
438.7k 145.2k
> &
\’\@ %O\)
¢
N
?
]

Note: Data reflects broadcast and cable purchased by all OH Senate advertisers (candidate & PAC)

OH Senate 2024

Race

373,960,695

Impressions
54% 295 e
49%
44%
00
10.9M 8.2M
B M e 235.5k
o N \) N
& D ,@*“ ‘;,\\
<° % & &
z\) o(‘ ,‘:b
s £
<o
o
&

between 9/1/24 - 11/5/24

OH

CROSS SCREEN

MEDIA

2024 swingVoters  9/1/2024 - 11/5/2024

Target Audience

Geography Flight Dates
55% 286 328,298,445
Reach Frequency Impressions
Frequency by Market
@ Republican Ads ® Democrat Ads
416
150
120 " 119
77
sz oo I
- @ -
2 & °© Q% & N
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Pennsylvania — Cumulative TV Performance CROSS SCREEN

MEDIA

1,882,640 PA Senate 2024 PA 2024 swingVoters ~ 9/1/2024 - 11/5/2024

Target Audience .
Target Audience HHs Race Geography Flight Dates

Republican Ads Democrat Ads

58% 147 160,445,846 58% 173 190,101,681

Reach Frequency Impressions Reach Frequency Impressions
Cumulative Reach Cumulative Frequency
@ Republican Ads ® Democrat Ads @ Republican Ads @ Democrat Ads
58%  58%
50, 56%  56%  56% 57% 57% 57% 57% * 173
54% e —
5204 53%
50%
47%
39%
35%/
17i%

Sep1,2024 Sep8,2024 Sep 15,2024 Sep 22,2024 Sep 29,2024 Oct6,2024 Oct 13,2024 Oct 20,2024 Oct 27,2024 Nov 3, 2024 Sep1,2024 Sep 8,2024 Sep 15,2024 Sep 22,2024 Sep 29,2024 Oct6,2024 Oct 13,2024 Oct 20,2024 Oct 27,2024 Nov 3, 2024
Cumulative Impressions Exclusive and Overlapping Reach by Party

@ Republican Ads ® Democrat Ads

184.3M

@® Democrat only 40.75%
Not Reached
® Overlap

@ Republican only

Sep1,2024 Sep8,2024 Sep 15,2024 Sep 22,2024 Sep 29,2024 Oct6, 2024 Oct 13,2024 Oct 20,2024 Oct 27,2024 Nov 3, 2024

Note: Data reflects broadcast and cable purchased by all PA Senate advertisers (candidate & PAC) between 9/1/24 - 11/5/24



Pennsylvania — Weekly TV Performance CROSS SCREEN

MEDIA

1,882,640 PA Senate 2024 PA 2024 swingVoters ~ 9/1/2024 - 11/5/2024

Target Audience .
Target Audience HHs Race Geography Flight Dates

Republican Ads Democrat Ads

58% 147 160,445,846 58% 173 190,101,681

Reach Frequency Impressions Reach Frequency Impressions

Weekly Reach Weekly Frequency
@ Republican Ads ® Democrat Ads ® Republican Ads ® Democrat Ads
46% 47% 46%
45% S5% 46% s 45% 46%
24
23
22 21
21 21
31% 18 19 s
17
17%
l 1
Sep 2, 2024 Sep 9, 2024 Sep 23, 2024 Oct 7, 2024 Oct 14, 2024 Oct 28, 2024 Sep 2, 2024 Sep 9, 2024 Sep 23, 2024 Oct 7, 2024 Oct 14, 2024 Oct 28, 2024
Weekly Impressions Actual vs Potential Reach
@ Republican Ads @ Democrat Ads @ Potential Reach @ Actual Reach
24.5M
23.1M 22 OM
20.9M
20.0M 20.4M 65%
18.7M 18.9M
18.3M 18.0M 18.1M 17.5M Democrat
16.5M
15.9M
15.1M 15.5M
14.2M
65%
4.8M Republican
58%
1.1M

Sep 2, 2024 Sep 9, 2024 Sep 23, 2024 Oct 7, 2024 Oct 14, 2024 Oct 28, 2024

Note: Data reflects broadcast and cable purchased by all PA Senate advertisers (candidate & PAC) between 9/1/24 - 11/5/24



Pennsylvania — Market TV Performance CROSS SCREEN

MEDIA

1,882,640 PA Senate 2024 PA 2024 swingVoters ~ 9/1/2024 - 11/5/2024

Target Audience .
Target Audience HHs Race Geography Flight Dates

Republican Ads Democrat Ads

58% 147 160,445,846 58% 173 190,101,681

Reach Frequency Impressions Reach Frequency Impressions
Reach by Market Frequency by Market
@ Republican Ads ® Democrat Ads @ Republican Ads ® Democrat Ads

228

Impressions by Market
@ Republican Ads ® Democrat Ads

83.8M

4.9k 8.8k

(o] 2\
60\ . \‘\Qo
S &

) oy
S
.\(0
0&

Note: Data reflects broadcast and cable purchased by all PA Senate advertisers (candidate & PAC) between 9/1/24 - 11/5/24



Wisconsin — Cumulative TV Performance CROSS SCREEN

MEDIA

1,884,893 WI Senate 2024 Wi 2024 swingVoters ~ 9/1/2024 - 11/5/2024

Target Audience .
Target Audience HHs Race Geography Flight Dates

Republican Ads Democrat Ads

54% 198 201,232,941 54% 193 195,352,022

Reach Frequency Impressions Reach Frequency Impressions
Cumulative Reach Cumulative Frequency
@ Republican Ads ® Democrat Ads @ Republican Ads @ Democrat Ads

51% 51% 52% %% 53% 53% 54%  54%

0, e —T—
47%__48% —H—=
45% 459—46% :
/ 0
42%
38%
13%
/
Sep1,2024 Sep 8,2024 Sep 15,2024 Sep 22,2024 Sep 29,2024 Oct6,2024 Oct13,2024 Oct 20,2024 Oct 27,2024 Nov 3, 2024 Sep1,2024 Sep 8,2024 Sep 15,2024 Sep 22,2024 Sep 29,2024 Oct6,2024 Oct 13,2024 Oct 20,2024 Oct 27,2024 Nov 3, 2024
Cumulative Impressions Exclusive and Overlapping Reach by Party

@ Republican Ads ® Democrat Ads

201.2M

Not Reached 45.5%

® Overlap
® oOther

Sep1,2024 Sep8,2024 Sep 15,2024 Sep 22,2024 Sep 29,2024 Oct6,2024 Oct 13,2024 Oct 20,2024 Oct 27,2024 Nov 3, 2024

Note: Data reflects broadcast and cable purchased by all WI Senate advertisers (candidate & PAC) between 9/1/24 - 11/5/24



Wisconsin — Weekly TV Performance

1,884,893 WI Senate 2024

Target Audience HHs Race

Republican Ads

54% 198

Reach Frequency Impressions

Weekly Reach
@ Republican Ads ® Democrat Ads

44%
41% 41% 42% 41% 42% 42%
40% 39%
8% 37%
34% 3308
31%
13%
Sep 2, 2024 Sep 9, 2024 Sep 23, 2024 Oct 7, 2024 Oct 14, 2024 Oct 28, 2024
Weekly Impressions
@ Republican Ads ® Democrat Ads
35.9M
31.2M 30.3M 30.9M
28.1M
26.6M
25.3M 25.3M
12.1M
10.6M 11.2M
8.0M 8.2M 9.0M
724.2k
O
Sep 2, 2024 Sep 9, 2024 Sep 23, 2024 Oct 7, 2024 Oct 14, 2024 Oct 28, 2024

Note: Data reflects broadcast and cable purchased by all WI Senate advertisers (candidate & PAC) between 9/1/24 - 11/5/24

WI 2024 Swing Voters

201,232,941

CROSS SCREEN

MEDIA

9/1/2024 - 11/5/2024

Target Audience

Geography Flight Dates

Democrat Ads

54% 193 195,352,022

Reach Frequency Impressions

44
40 -
35
32 34 34 32
31
18 19 20
16
15 16 16
12 12 13
3 3

Sep 2, 2024 Sep 9, 2024 Sep 23, 2024 Oct 7, 2024 Oct 14, 2024 Oct 28, 2024

Weekly Frequency
@ Republican Ads ® Democrat Ads

38

Actual vs Potential Reach
@ Potential Reach @ Actual Reach

60%

Democrat

60%

Republican




Wisconsin — Market TV Performance

1,884,893

Target Audience HHs Race

Republican Ads

54% 198

Reach Frequency

Reach by Market
@ Republican Ads ® Democrat Ads

55% 56% 54% 55%

52% 53% 53% 54%

Impressions by Market
@ Republican Ads ® Democrat Ads

143.7M

17.7M 17.4M
6.6M 8.1M

Note: Data reflects broadcast and cable purchased by all WI Senate advertisers (candidate & PAC) between 9/1/24 - 11/5/24

WI Senate 2024

201,232,941

Impressions

61% 61%

Wi 2024 Swing Voters

CROSS SCREEN

MEDIA

9/1/2024 - 11/5/2024

Target Audience

Democrat Ads
54% 193 195,352,022

@ Republican Ads ® Democrat Ads

377

138
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